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Find hope,
help, support.
Find yourself.
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Forge new
connections and
new abilities.
Forge your path
to wellness.
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A foundation
for health and
well-being.

A foundation

for who you
want to be.
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Welcome
to Foundry

Where wellness takes shape

We are forging a new, province-wide culture of care
through the development of a network of centres
and online tools and resources —co-created with our
health and social service partners, young people
and families in communities across BC. Foundry
brings health and social services together in a single
place to make it easier for young people to find the
care, connection and support they need. We are
committed to changing lives, communities and our
systems, because young people are our future.
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ur Story

For young people who are navigating life’s large and
small challenges —from colds to relationships, from
anxiety to job hunting—Foundry makes a difference
by doing things differently.

We believe in providing care and services developed with and for young people.

We are working together to give young people a voice in their care, and to provide
obstacle-free access to the resources, services and care they want and need.

At Foundry, we are uniting communities, people, services, ideas, research and
abilities to create a new, province-wide culture of care and wellness—one that is
judgment-free, easy to use, collaborative, person-centred and effective.

Foundry empowers young people to find help and find themselves, forge new paths
for wellness, and build a foundation for a healthy future. Together, we change lives,
our communities, and our systems, because young people are our future.

FOUNDRY BRAND GUIDELINES JULY 2017



Introduction

This is Foundry’s brand guide. Have a read through to learn about the
elements that make up our brand. Our goal is to make sure we use our brand
consistently—from our marketing materials to our physical spaces, from the
language we use to our online services.
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Logo Type
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LOGO TYPE

Foundry Logo

‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

Protected Area

Please respect the clear space to give the logo room to breathe. Use the size of the
“0” to determine the amount of clear space required.

‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

O The safe zone is determined by
the height of the letter “O”.
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LOGO TYPE

Tagline

When used with the logo, the Foundry tagline — Where Wellness Takes
Shape — must appear below the logo. Always use the official logo files.

The Foundry logo can be used without the tagline if required.

‘FOUNDRY: ‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

Regional Logos

The logo system for regional locations features the regional name centred
underneath the logomark. Always use the official logo files.

The regional logos can be used in combination with the tagline as outlined below.

‘FOUNDRY: ‘FOUNDRY:

ABBOTSFORD PRINCE GEORGE

‘FOUNDRY: ‘FOUNDRY:

CAMPBELL RIVER KELOWNA

‘FOUNDRY: .FOUNDRY-

VANCOUVER - GRANVILLE
NORTH SHORE

WHERE WELLNESS TAKES SHAPE

‘FOUNDRY:

NORTH SHORE Alignment guide for tagline

The space between the two
lines of text is determined by
the height of the letter “O”.

FOUNDRY BRAND GUIDELINES JULY 2017 10



Acceptable Variations

The use of the full-colour logo on a white background is ideal. In other cases,
the black or white logo can be used on a flat colour background as shown.

If there is a unique circumstance regarding the use of the logo, contact
Foundry central office for guidance.

‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

‘FOUNDRY: ‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE WHERE WELLNESS TAKES SHAPE

‘FOUNDRY: ‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE WHERE WELLNESS TAKES SHAPE

‘FOUNDRY-: .-FOUNDRY-

WHERE WELLNESS TAKES SHAPE

1 INCH 0.6 INCHES

FOUNDRY BRAND GUIDELINES JULY 2017

Primary Logo

. Greyscale
. Black
. White

. Reversed (for branded

blue only)

. Minimum size with Tagline

Minimum size without Tagline
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LOGO TYPE

Unacceptable Variations

Please ensure proper file formats are used when applying logo to print and web applications.
Print applications should use the EPS and PDF file formats. Web applications should use JPG,
PNG and SVG file formats.

Do not rearrange the layout of the logo Do not change the ratio of the mark or text Do not change the colour of the “O”

Do not change the colour of the logo Do not outline or stylize the logo Do not rotate or add a drop shadow

Do not distort the logo in any way Do not put the logo over a busy Do not put a light coloured logo on a low
background contrasting background

Do not recreate the logo using type Do not place border around logo Do not make logo one colour

FOUNDRY BRAND GUIDELINES JULY 2017 12



LOGO TYPE

Co-branding

We recognize the importance of partnerships, especially those within local
communities. Co-branding with other organizations for specific programs,
campaigns or projects is permitted. However, please contact Foundry’s central
office prior to forming a co-branding agreement or creating materials.

‘FOUNDRY: ‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE WHERE WELLNESS TAKES SHAPE
BRITISH
COLUMBIA
BRITISH
COLUMBIA

‘FOUNDRY: ‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE WHERE WELLNESS TAKES SHAPE
BRITISH
COLUMBIA
BRITISH
COLUMBIA

Usage Rules 0)
* Co-branding with other partners cannot be used on materials that are All spacing between the two

part of our core service delivery, unless confirmed with Foundry central logos is determined by the width

office. Core service delivery materials include letterhead, business and height of the letter “O”.

cards, and signage.

e If providing the Foundry logo for a partner to use, please ensure to
also send the Foundry brand guidelines to ensure proper logo usage.

* Ensure the Foundry logo is prominent if the Foundry centre is the
dominant or equal partner.

FOUNDRY BRAND GUIDELINES JULY 2017 13



LOGO TYPE

‘FOUNDRY-

WHERE WELLNESS TAKES SHAPE

‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

‘FOUNDRY:-

WHERE WELLNESS TAKES SHAPE

‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

FOUNDRY BRAND GUIDELINES JULY 2017
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BRITISH
COLUMBIA

e

BRITISH
COLUMBIA

BRITISH

M@gP COLUMBIA

BRITISH

A@gd COLUMBIA
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Brand Fonts
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BRAND FONTS

Primary Font

Foundry uses one standard typeface for simplicity and ease of use. ITC Franklin
Gothic is used across applications. It is a strong, timeless font with a clean,
contemporary feel that resonates with our core audience, young people.

ITC FRANKLIN GOTHIC NORMAL

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ITC FRANKLIN GOTHIC ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ITC FRANKLIN GOTHIC DEMI

ABCDEFGHUUKLMNOPQRSTUVWXYZ
1234567890

ITC FRANKLIN GOTHIC DEMI OBLIQUE

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ITC FRANKLIN GOTHIC HEAVY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ITC FRANKLIN GOTHIC HEAVY OBLIQUE

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

FOUNDRY BRAND GUIDELINES JULY 2017
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BRAND FONTS

Secondary Font

You may use Arial where ITC Franklin cannot be used.

ARIAL REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ARIAL ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ARIAL BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

ARIAL BOLD ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

FOUNDRY BRAND GUIDELINES JULY 2017 17



BRAND FONTS

Display Font

The Amatic font provides the opportunitity for Foundry to put forward a loose and
friendly text treatment. This typeface should be used in graphic applications where
the organic illustrations need to be combined with text.

This font should only be used by graphic professionals/ designers and should not
appear within any corporate communication, such as letterheads and reports.

AMATIC BOLD

ABCDEFGHLIKLMNOPQRSTUVWXYL
LKA

FOUNDRY BRAND GUIDELINES JULY 2017
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Brand Colours

FOUNDRY BRAND GUIDELINES JULY 2017

19



BRAND COLOURS

Primary Colour Palette for Print

These are the masterbrand’s primary colours and should always be reproduced
using the values shown here.

If you would like a sample showing accurate colour matching, contact
info@foundrybc.ca. Always insist on accurate colour, as poorly matched colours will
reduce the effectiveness of the brand.

PMS 631 PMS 367

C 74 R 62 HEX C 41 R 164 HEX
M O G 177 #3DBOC7 M O G 214 #A3D55D
Y 13 B 200 Y 68 B 94
K O K O
* Pantone Matching System (PMS) colours are * RGB is a standard colour system used for web and
specially formulated to match the PMS standard interactive collateral. RGB stands for red, green
colour matching system which is used by printers and blue.

and graphic designers.
e HEX is a system used in HTML, CSS, SVG, and

* CMYK is the acronym used for a printing technique other computing applications to represent a range
that uses our process colours—cyan, magenta, of colours.
yellow and black—in varying proportions to create
thousands of colours.

FOUNDRY BRAND GUIDELINES JULY 2017 20



BRAND COLOURS

Primary Colour Palette for Interior Paint

The primary and secondary colours can be used for 2-3 painted feature walls per
centre. The reception area should feature at least one blue wall. The remainder of
the office walls should be painted a neutral off white colour.

Wall colors BEHR Paint

P460B P360B
P460-4" P360-4"
Lagoon Rock Soda Pop Neutral Off White

Complementary Colour Palette for Interior Paint

The complementary colors can be used as accent colors on furniture and carpet.
These colours should not be used as wall colors.

PMS 124 PMS 7472 PMS 446 PMS 7441

FOUNDRY BRAND GUIDELINES JULY 2017 21



Artwork
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ARTWORK

Wall Artwork lllustration Panels

Foundry’s custom illustrated wall panels appear throughout Foundry centres

as a creative expression of the brand. Elements of the illustrations also feature
throughout Foundry’s brand materials. The illustration style is layered, expressive
and unstructured, much like thoughts in the mind, or the unexpected nature of life.
Nature and positive messages feature throughout the panels, reflecting feedback
and suggestions from young people across BC.

‘-FOUNDRY:

WHERE WELLNESS TAKES SHAPE

FOUNDRY BRAND GUIDELINES JULY 2017 23



ARTWORK

Wall Artwork Application

PRIMARY SECONDARY MAJORITY |
The Primary blue paint The secondary green The neutral off white

must be used for paint can be used colour can be used for

reception /entrances for 1-2 feature walls the majority of the walls.

plus 1-2 feature walls throughout each centre.

throughout the centres.

MAIN WALL

The feature wall in reception
is ideally blue and the primary
illustration will be applied to
this wall. The illustration is
54" wide and should extend
from the ceiling to the floor.

Please refer to Foundry
Environmental Graphics
Design Guidelines document
for more detailed information.

FOUNDRY BRAND GUIDELINES JULY 2017 24



ARTWORK

Primary Artwork lllustrations

Foundry’s custom illustrated elements for print are taken from the primary
reception wall graphic. Elements of the illustrations are taken and split into three
separate pieces that are independent from one another. The three elements are
then placed on applications where the primary logo is first introduced.

TOP LEFT ILLUSTRATION PRIMARY ILLUSTRATION TOP RIGHT ILLUSTRATION

S

e o
Wliiu

FOUNDRY BRAND GUIDELINES JULY 2017 25



ARTWORK

Applying Primary Artwork

PRIMARY ILLUSTRATION

The Primary illustration should always

sit at the bottom and can be adjusted
according to fit each application. The bird
and halo should always be visible on all
application.

ssssssssssssssssssssss

DIGITAL LANDSCAPE

FOUNDRY BRAND GUIDELINES JULY 2017

TOP ILLUSTRATION ———

The secondary illustration should always
sit at the top and can be adjusted
according to fit each application.

—— [ ¥
o v‘f’f ,
mu}ﬁ"i’f
50%

‘FOUNDRY- ‘FOUNDRY-

RACK CARD

NEGATIVE SPACE

Always allow for plenty of negative space
around the Foundry logo, Approximately
50% of the image should be empty space.
The illustrations should never compete
with the logo.

26



ARTWORK

Secondary Artwork

The secondary elements may be applied throughout applications to fill negative
space and to add character and contrast. There should never be new elements
created and designed, always use existing artwork provided from Foundry central
office. Secondary artwork should never overpower or distract from typography
and messaging.

EXAMPLES OF SECONDARY ARTWORK

FOUNDRY BRAND GUIDELINES JULY 2017 27



Photography

FOUNDRY BRAND GUIDELINES JULY 2017
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PHOTOGRAPHY

Appropriate Photography

Foundry aims to empower and support young people and help them to thrive

in life. We use images that reflect empowerment and support in our materials.
When using photographs or other imagery in any of your materials or social media,
please ensure that young people are portrayed in a positive manner. If they are
not smiling or laughing, then they should convey a sense of positivity, and strength.

If not using stock photography, ensure that proper photo consent forms are
obtained, and be sure to follow your organization’s guidelines. Ensure photo

participants understand what their photo will be used for and in what context.
If you plan on using a photo more than once, it may be best to take photos that
do not identify the young person to give the image more longevity. This can be
done in a creative and thoughtful manner.

Unacceptable Photography

Above all, avoid stigmatizing “dark” or “despairing” images (e.g. a young person
crouched in a dark alley).

FOUNDRY BRAND GUIDELINES JULY 2017 29
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MASTERBRAND APPLICATIONS

Masterbrand refers to any communication materials that represent the overall
provincial initiative — “Foundry.” Masterbrand materials will not be specific to a
centre, and will be primarily used by Foundry’s central office. However, Foundry
centres may choose to use the masterbrand materials in some cases such as when
presenting on Foundry or centre outside of their community, or as part of province-
wide initiatives or campaigns.

Business Card Front Design

Side one of each business card contains the name and contact details of Foundry
representatives. The Foundry logo and tag line should be consistently used in the
top right corner.

‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

Leah Lockhart
Communications Lead

Foundry Central Office
201-1190 Hornby St.
Vancouver, BC V6Z 2K5

E llockhart@foundrybc.ca
T 604-682-2344 ext: 63475
C XXX-XXX-XXX foundrybc.ca

FOUNDRY BRAND GUIDELINES JULY 2017
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MASTERBRAND APPLICATIONS

Business Card Back Design

There are 4 business card back option designs that will be assigned randomly.
The Foundry tagline and url should be consistently used, justified centre and in
the middle of the page.

WHERE WELLNESS TAKES SHAPE WHERE WELLNESS TAKES SHAPE

foundrybc.ca foundrybc.ca

WHERE WELLNESS TAKES SHAPE WHERE WELLNESS TAKES SHAPE

foundrybc.ca foundrybc.ca

FOUNDRY BRAND GUIDELINES JULY 2017 32



MASTERBRAND APPLICATIONS

Email Signature

We have designed our email signatures in a simple text format to make it easy

for all Foundry employees to install. This also avoids potential complications with
HTML formatting or image attachments. Signatures should be configured in each
employee’s email client (Apple Mail, Microsoft Outlook, Google Mail etc.) using rich
text formatting.

A text file with the formatting can be supplied by the Foundry central office. Do not

change the formatting from what is supplied, especially the treatment of “Foundry”.

Leah Lockhart &comm.

Foundry Central Office
201-1190 Hornby Street
Vancouver, BC VBZ 2K5

T 604-682-2344 ext: 63475
C 604-2X0XCK-XXXX

Where wellness takes shape
foundrybc.ca

Find us on Twitter, Facebook and Instagram

FOUNDRY BRAND GUIDELINES JULY 2017
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MASTERBRAND APPLICATIONS

Letterhead

The letterhead template includes a first and second page that will automatically
populate based on the amount of text typed. Be sure to use the paragraph styles
to ensure consistency across the brand. Do not change the formatting from what
is supplied.

‘FOUNDRY:-

WHERE WELLNESS TAKES SHAPE

HEADING 4
. Body Text Bold, Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
Heading 1 incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullameo laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
Normal, Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut voluptate velit esse cillum dolore eu fugiat nulla pariatur

labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum

dolore eu fugiat nulla pariatur Callout B I ue, dolor [3 it amet,
Heading 2 consectetur adipiscing elit, sed do
Normal, ipsum dolor sit amet, consectetur adipiscing elt, sed do eiusmod tempor incididunt ut labore et eiusmod tem por incididunt ut

dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex

ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu Ia bore et dO I orem ag na al i q ua

fugiat nulla pariatur

Normal, ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur

Normal, Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur

Heading 3 “Quote Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
. N do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
Normal, ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 3 . )

dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex enim ad minim veniam.“
ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur

List Bullet 1, dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat

« ListBullet 2, Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat

2011190 Homby St. Vancouver BC V6Z 2K5 778-2414600  www.foundrybc.ca
www.foundrybc.ca

FOUNDRY BRAND GUIDELINES JULY 2017



MASTERBRAND APPLICATIONS

Brochure

The brochure template is based on the Campbell River location. An InDesign file has been
provided for each location to tailor the information on the two right-hand interior panels

(services and partners). Paragraph and Character styles have been set so be sure to utilize
them to maintain consistency. Maps and graphics are included in the links folder.

Find hope,
help, support.
Find yourself.

Forge new
connections and
new abilities.
Forge your path
to wellness.

A foundation
for health and
well-being.

A foundation
for who you
want to be.

We provide a safe space where you can get help
and support without judgment. Our team will help
provide you with the tools and strategies you need

to handle the issues you are

P

g, >

FOUNDRY CAMPBELL RIVER
140 10th Avenue

Campbell River, BC

VOW 4E3

250-286-0611
foundry@jhsni.bc.ca

K @foundrycampbeliriver

foundrybe.ca

All services are free and confidential.

‘FOUNDRY:-

WHERE WELLNESS TAKES SHAPE

dealing with.

° W
(©)]
.
;{?’ @

OPENING HOURS
Monday

8:30 am-4:30 pm
Tuesday - Friday
8:30 am-6:00 pm
WALK-IN HOURS

Tuesday - Friday
2:00 pm=-6:00 pm

3

‘FOUNDRY-

CAMPBELL RIVER

WHERE WELLNESS TAKES SHAPE

idential services
0 24 years old:

ique challenges,

FOUNDRY BRAND GUIDELINES

JULY 2017

UUr centre brings many ser vifes
together under one roof to make
it easier for young people to find
help and support. When you
visit a Foundry centre you will
have access to all the services
within the centre, based on what
you need.

Foundry is a new, province-wide culture of
care, co-created with our health and social
service partners, young people and families
in communities across BC.

We empower young people to lead healthy lives,
forge new abilities and shape their own vision
for who they want to be. We are committed to
changing lives, communities and our systems,
because young people are our future.

rargeror 9 from
anxiety to job hunting-we wil listen to you and
work together to create a plan shaped around your
needs and desires for wellness. No issue is too
small to see us about.

Not sure what support you need? Come by
and talk with us! We will work together to help
determine what support is right for you.

* Youth in Residence/Peer Support

« Parent in Residence/Family Support

Elders/Cultural Support

* Health Care

« Sexual Health

* Mental Health Support and Counselling
« Substance Use Support and Counselling
* Youth Outreach

« Independent Living

* Housing Support

* Employment Information and Support

* Youth and Family Conflict Resolution

« Aboriginal Youth Navigator

« Free Groups and Courses

* Specialized Services

For more information, call or visit our Facebook
page: facebook.comy/foundrycampbellriver

Foundry Campbell River is

operated by The John Howard

Society of North Island in

partnership with:

« Island Health (Mental Health and
Substance Use, and Public Health)

* MCFD (Child and Youth Mental
Health and Youth Services)

* School District #72

« North Island Employment
Foundations Society

« Sasamans Society
« Campbell River Family Services

« Campbell River Community
Literacy Association

« Campbell River and District
Division of Family Practice

« Campbell River and District
Association for Community Living

* City of Campbell River, Parks & Recreation
We would like to thank our

community partners and donors
for their ongoing support.
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MASTERBRAND APPLICATIONS

Folder

This is a generic folder for all locations to use. The files are prepared to be printed at
a professional print house and should be printed on 110lb, Cougar Smooth Cover, White.

4

(!

. "lﬁm’;i//ﬁa

‘FOUNDRY:

WHERT WELLMERE TRELE DHA MG

foundrybc.ca

“FOUNDRY-
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MASTERBRAND APPLICATIONS

E-Newsletter

Foundry uses Cakemail for email communication with subscribers. An email template
has been setup with different content blocks for the user to input. Email communication
can be customized to suit the specific requirements of each message.
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MASTERBRAND APPLICATIONS

PowerPoint

The PowerPoint Presentation Template was built for all locations to use.
Do not alter the master pages

‘FOUNDRY-

June 1, 2017 2 F June 1,2017 3

Level 1 (use increase/decrease paragraph indent to switch between levels)
Level 2

« level3

LEVEL 4

Level 5

F NORY June 1, 2017 4 F NORY June 1, 2017 5 F NORY June 1,2017 6

Title Test

F NORY June 1, 2017 7 F NORY June 1,2017 9

FOUNDRY BRAND GUIDELINES JULY 2017 38



MASTERBRAND APPLICATIONS

Case for Support

This template will be provided as a word document for each location to insert
custom information. Do not change the margins and use the paragraph styles.
The images are placeholders and should be replaced as appropriate.

‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

Report Name

Heading 1

Normal, Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Normal, ipsum dolor sit amet, consectetur adipiscing elit, sed
do minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Normal, ipsum dolor sit amet, consectetur

Heading 2

Normal, ipsum dolor sit amet, consectetur adipiscing elit, sed do
‘minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur

Heading 3

Normal, ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur

DATE — REPORT NAME 1

Lorem ipsum dolor sit
amet, tation scripta
virtute eam eu, primis
vidisse at vix, ubique
detracto vituperatoribus
sed ad. Justo partiendo
assentior pro at. Sed ea
habeo mutat falli.

— Name, Title

For more information please
contact:

604-000-0000
name@providencehealth bc.ca

www.foundrybc.ca

List Bullet 1, dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat

List Bullet 2, Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo
consequat

HEADING 4

Body Text Bold, Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo
consequat. Duis aute irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla pariatur

Callout Blue, dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

DATE — REPORT NAME 2

Title

“Lorem ipsum dolor sit amet, tation
Scripta virtute eam eu, primis vidisse
at vix, ubique detracto vituperatoribus
sed ad. Justo partiendo assentior pro
at. Sed ea habeo mutat falli. Quo stet
purto audiam in, et nam corpora
urbanitas assentior. Et nam sumo
liberavisse, congue fabulas rationibus
mea eu. Nonumy persius no sea, ea
error iisque cum.

No dicant nostrum ius, ex eum
scaevola disputationi. Denique
commune in quo. Nec ad natum
apeirian, debet nostrum appareat ad
pro. Quem probo gloriatur eum ex, ne
his inani semper patrioque. Vel tritani
accusata ex, et cetero labitur pro. Ex
dolorem constituto pri, graece
praesent eos an, at ludus facilis
nostrum eos.”

www.foundrybe.ca

FOUNDRY BRAND GUIDELINES JULY 2017
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MASTERBRAND APPLICATIONS

Report Template

This is a Word template for longer documents, reports etc. Be sure to use the
paragraph styles to ensure consistency across the brand. Do not change the

formatting from what is supplied.

‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

Report — Template

Table of Contents

Heading 1 3
Heading 2 3
Heading 3 3
Heading 4 4

ww foundrybe.ca

Heading 1

Normal, Lorem ipsum dolor sit amet, consectetur adipiscing el

sed do iusmod tempor ncididunt ut labore et dolore magna Lorem ipsum dolor detracto

aliqua. Ut enim ad minim veniam, quis nostrud exercitation vituperatoribus sed ad. Justo

ullamco laboisnisiut aiuip ex ea commodo consequat,Duis  Partiendo assentior pro at.
in Sed ea habeo mutat ubique
dolore eu fugiat nulla pariatur falli.
~ Nar, Tite
Heading 2

Normal, ipsum dolor it amet, consectetur adipiscing el sed do.
eiusmod tempor incididunt utlabore ot dolore magna aliqua. Ut

enim ad minim veniam, quis nosirud exercitation ullamco laboris
in

reprehenderitin voluptate velit esse cilum dolore eu fugiat nulla
pariatur

Normal, ipsum dolor it amet, consectetur adipiscing elit, sed do
elusmod tempor incididunt utlabore ot dolore magna aliqua. Ut
enim ad minim veniam, quis nosirud exercitation ullameo labors
nisi ut aiauip ex ea commodo consequat. Duis aute irure dolor in
reprehenderitin voluptate velt esse cilum dolore eu fugiat nulla
pariatur

Heading 3

Normal, ipsum dolor it amet, consectetur adipiscing elt, sed do
elusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nosirud exercitation ullamco laboris

reprehendertin voluptate velt esse cilum dolore eu fugiat nulla
pariatur

+ ListBullet 1, dolor st amet, consectetur adipiscing elt, sed do
P i
Ut enim ad minim veniam, quis nostrud exercitation ullamco

Iaboris nisi ut aiquip ex ea commodo consequat

Lorem ipsum

wrw foundrybe.ca 3

HEADING ¢

Body Text Bold, Lorem Ipsum dolor sit amet, consoctetur adipiscing elt, sed do elusmod tempor
Utenim . quis

ullameo laboris nisi

Voluptate velit esse cillum dolore eu fugiat nulla pariatur

Callout Blue, dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut
labore et dolore magna aliqua.

Normal, sitamet, piscing

Utenim

dolore eu fugiat nulla pariatur

“Quote Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam.*

e foundrybe.ca

FOUNDRY BRAND GUIDELINES JULY 2017
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CENTRE-SPECIFIC APPLICATIONS

On all materials that are specific to a local Foundry centre, the applicable
Foundry centre logo will be used (e.g. Foundry Kelowna). The lead agency can
be recognized in the footer with logo and/or text — e.g.: “Foundry Abbotsford
is operated by Abbotsford Community Services”. Materials include: centre
letterhead, business cards, fact sheets, etc.

Business Card Front Design

Side one of each business card contains the name and contact details of
Foundry representatives. The Foundry logo specifying individual locations
should be consistently used in the top right corner. The business card template
includes options to recognize the lead agency and also the partner organization
an employee is affiliated with. These are optional, and the decision to use them
should be determined by each centre by gathering input from partners, youth
and families as to what is most appropriate for their site.

KELOWNA

John Smith
Centre Manager, Organisation Name The Organization Name recognizes
Foundry Kelowna partner organizations when necessary.
504 Sutherland Avenue This li . ti |
Kelowna, BC V1Y 5X1 IS line Is optional.
E jsmith@foundrybc.ca
T 250-861-3644 foundrybe.ca/kelowna ———  URLs are site specific
C XXX-XXX-XXXX Operated by the Canadian Mental P

Health Association — Kelowna Branch

Lead agency recognition is optional

FOUNDRY BRAND GUIDELINES JULY 2017 42



CENTRE-SPECIFIC APPLICATIONS

Business Card Back Design

There are 4 business card back option designs that will be assigned randomly.
The Foundry tagline and url should be consistently used, justified centre and in
the middle of the page.

WHERE WELLNESS TAKES SHAPE WHERE WELLNESS TAKES SHAPE

foundrybc.ca foundrybc.ca

WHERE WELLNESS TAKES SHAPE WHERE WELLNESS TAKES SHAPE

foundrybc.ca foundrybc.ca
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CENTRE-SPECIFIC APPLICATIONS

Email Signature

We have designed our email signatures in a simple text format to make it easy

for all Foundry employees to install. This also avoids potential complications with
HTML formatting or image attachments. Signatures should be configured in each
employee’s email client (Apple Mail, Microsoft Outlook, Google Mail etc.) using rich
text formatting.

A text file with the formatting can be supplied by the central Foundry office. Do not

change the formatting from what is supplied, especially the treatment of “Foundry”.

John Smith B.comm.

Foundry North Shore

Operated by Vancouver Coastal Health (Optional)
XXK=XKXX Street Name

City, BC XXX XXX

T G042 -XHKX
C B04-200- XXX

Where wellness takes shape
foundrybc.ca

Find us on Twitter, Facebook and Instagram

FOUNDRY BRAND GUIDELINES JULY 2017
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CENTRE-SPECIFIC APPLICATIONS

Letterhead

The letterhead template includes a first and second page that will automatically
populate based on the amount of text typed. Be sure to use the paragraph styles
to ensure consistency across the brand. Do not change the formatting from what

is supplied.

‘FOUNDRY:-

KELOWNA

Heading 1

Normal, Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur

Heading 2

Normal, ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur

Normal, ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur

Heading 3

Normal, ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur

List Bullet 1, dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat

« ListBullet 2, Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat

Operated by

504 Sutherland Avenue, Kelowna, BC V1Y 5X1  250-861-3644 www.foundrybc.ca “

HEADING 4
Body Text Bold, Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation

ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur

Callout Blue, dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut
labore et dolore magna aliqua.

Normal, Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur

“Quote Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam.“

www.foundrybc.ca

FOUNDRY BRAND GUIDELINES JULY 2017
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CENTRE-SPECIFIC APPLICATIONS

Site Map

Each Foundry centre has a map image that can be used on various materials,
including the brochure and rack card. Print and web file formats are available

to use.
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CENTRE-SPECIFIC APPLICATIONS

Site Map (continued)

ABBOTSFORD
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CENTRE-SPECIFIC APPLICATIONS

Rack Card

The rack card template is based on Campbell River and set to 4” x 97,
full bleed, CMYK.

®

Welcome
to Foundry

We bring services together under
one roof to make it easier to find
help and support.

Not sure what support you need? Come by
and talk with us! We'll work together to help
determine what support is right for you.

‘FOUNDRY- L e e

CAMPBELL RIVER
* Youth in Residence /Peer Support
Parent in Residence /Family Support
Elders/Cultural Support

Health Care

Sexual Health

Mental Health Support and Counselling
Substance Use Support and Counselling
Youth Outreach

Independent Living

Housing Support

Employment Information and Support
Youth and Family Conflict Resolution
Aboriginal Youth Navigator

Free Groups and Courses

Specialized Service

WHERE WELLNESS TAKES SHAPE

Free and confidential services for
young people 12 to 24 years old.

All services are free and confidential.

" FOUNDRY OPENING HOURS
g CAMPBELL RIVER Monday
[ 140 10th Avenue 8:30 am-4:30 pm
W d CompuellRer 8O Tuesday~Friday
A c %"‘"'»: 8:30 am - 6:00 pm
ou
g Commy 25028606LL - ya kI HOURS
@ @foundrycampbellriver
n Tuesday - Friday
<& y — B
5 2:00 pm~6:00 pm
s @EEE e

L] 0
Operated by The John Howard Society of @
North Island and Community Partners.
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‘FOUNDRY:

WHERE WELLNESS TAKES SHAPE

info@foundrybc.ca | foundrybc.ca



